
 

 

January 10, 2022 
 
 
 
MEMORANDUM 
 
TO:   Members of the Alabama Council of Association Executives 
 
FROM:  Alabama Department of Revenue 
 
SUBJECT: New Look for the Alabama Department of Revenue 
 
The end of 2021 brought several changes to the Alabama Department of Revenue (ALDOR) in the way we interact with 
our taxpayers. The most striking transformation concerning ALDOR was our new look as we began the rollout of the 
department’s new image and brand. If you have recently visited ALDOR’s website (revenue.alabama.gov)  then you have 
likely noticed some changes including the new logo. The design is a stark contrast to the state seal, which was 
previously used. While the seal will still appear on tax forms, the new logo is the department’s official brand. This new 
look is fresh, sophisticated, and reflects our innovative approach to state government. Each component of the logo is 
intentional and personifies ALDOR’s mission statement.   
 
The new image and brand rollout began with cosmetic updates to our website, followed by updated business collateral 
such as letterhead and business cards, and culminated in our year-end General Summary of State Taxes and 2021 
Annual Report.  This year, we will complete the rollout. In 2022, all taxpayer notices and other correspondence from 
ALDOR will display the new logo. Along with the new logo, the computer-generated notices and correspondence will 
also display a letter ID number in the top right corner. If you have a question about a mailing, then please feel free to call 
the number in the body of the mailing and note the letter ID to quickly get routed to the best ALDOR personnel to aid 
you.   
 
These recent changes, however, are not all merely cosmetic. The department is working on a structurally improved 
website that is being rebuilt from the ground up. We expect the new website to go live in the second quarter of 2022. 
Our current website is focused on ALDOR’s divisions, but the new website will be completely taxpayer-oriented. It will 
have filters geared toward individuals, businesses, and professionals that will quickly route a user to the information 
they seek and to the appropriate tax division. The new website will also have a convenient chatbot that taxpayers can 
use when they have questions or seek specific guidance.  
 
Last September, ALDOR’s My Alabama Taxes (MAT) portal (myalabamataxes.alabama.gov) received a makeover and a 
host of improvements aimed at making the tax filing and payment portal easier to use. The improvements to MAT were 
designed to easily direct a user to important content. The MAT experience for tax accountants was also improved. 
Features such as Favorites and access to recent taxpayers make it easier to find and manage specific tax accounts 
with outstanding tasks. Also available on a taxpayer’s MAT account are copies of any correspondence from ALDOR to 
the taxpayer.  The MAT updates were also targeted to enhance accessibility for mobile users. To learn more and see 
examples of the new MAT layout and navigation, visit:  
https://revenue.alabama.gov/wp-content/uploads/2021/08/V12_MAT_Updates.pdf. 
 
ALDOR’s new brand coupled with its taxpayer-oriented website redesign will make it easier for taxpayers to meet their 
tax obligations. Please share these exciting changes with your association members.  
 
If you or any of your members have any questions, please feel free to have them contact Arleen Alexander, 
Governmental Relations Manager, at 334-242-1380. 
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